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1. OBJECTIVES OF THE TOOLKIT 

Through the project, the partners have developed the Awareness Raising Toolkit, in order to 

provide nurseries and kindergartens with valuable resources for promoting the inclusion of 

children with intellectual disabilities in early childhood education and care (ECEC). This 

initiative seeks to address the limited understanding of the needs of these children among 

key stakeholders, as well as prevalent stereotypes and biases, which pose significant barriers 

to their integration into ECEC settings. 

The Toolkit consists of resources designed for two primary target audiences:  

● preschool-aged children (both with and without intellectual disabilities)  

● adults, specifically parents of preschool-aged children (with or without intellectual 

disabilities) and community members.  

The objective is to inform and educate these audiences, influencing their attitudes, behaviors, 

and beliefs to encourage inclusive ECEC environments for children with intellectual 

disabilities. The Toolkit will be disseminated widely through various channels, including 

multiplier events, press releases, the project website, partners' websites, social media, and 

direct engagement with key stakeholders.  

 

2. TARGET GROUPS 

 

The target groups of this campaign correspond to the general target groups of the project. 

The campaign, however, should target primarily those groups which will be responsible for 

the implementation of the EMBRACE COMMUNITY. This includes: 

● Staff working in ECEC settings 

- educational staff 

- care staff 

- auxiliary staff/assistants 

● Leaders/heads of ECEC 

- nurseries  

- kindergartens 

● Parents of pre-school children 

CHAPTER 1: EMBRACE AWARENESS-RAISING 
CAMPAIGN  

CHAPTER 1: DISSEMINATION STRATEGIES 
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Secondary target groups include those who might support the implementation of the 

ADVOCATES, particularly: 

● Organizations active in the field of ECEC 

● General public  

General awareness raising efforts can be directed to the ECEC community, children’s families and 

networks and the general public. 

3. THINGS YOU WILL NEED 

In order to read a broader audience, including parents, school organizations and even school 

leaders, educators must implement the appropriate tools and methodology, to ensure that 

they will reach their relevant stakeholders. There are various techniques to use, ranging from 

social media posts, to invitational emails to reach the public or a specific target group (e.g., 

parents) and inform them about potential upcoming activities or simply for informative 

purposes (e.g., Facebook post about Autism).  

In addition, if you wish to plan and organize an event, a campaign, or even invite the audience 

you are aiming for to learn more about your kindergarten’s initiatives, there are a few basic 

steps that you need to follow.  

Step 1: Promotional Materials 

 You will need to create a few visual materials to either disseminate through your 

social media or give to the parents, teachers etc., when they visit your kindergarten.  

Below are a few examples of visual materials that you could develop to invite stakeholders to 

attend an event or inform them about upcoming activities. The examples below use the 

EMBRACE project as a reference, but feel free to change and adjust the promotional materials 

to fit your target! 

(A) Visual materials 

● Factsheets (Annex 1) 

 

Step 2: Social media campaigns 

Following the development of the promotional or informative materials you may want 

to use; you can also exploit the various social media platforms to convey your message and 

develop social media campaigns! 

Through social media, most of the schools, parents and stakeholders are connecting and 

communicate.  

Whether it is informative or inviting the audience to an event, you always need to adjust the 

language, tone and complexity of your content, to match your target group’s needs.  
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For instance, if you wish to invite the parents of the children attending your kindergarten, you 

might prefer to use simple language and ensure that they feel engaged by the theme of the 

post.  

In each country in each school they need to decide which social media is appropriate for their 

target group for communicating with parents and external stakeholders so they can invite 

them to an event, sharing some information etc.  

  

Tips for social media 

- Dos  

1. Be respectful: Everyone has different feelings and opinions and it is important 

to respect this online 

2. Be aware of how your comments might be read: Strong language, capital 

letters, and exclamation marks can be easily misinterpreted online 

3. Be careful with humour and sarcasm 

4. Think about who can see what you have shared: Privacy settings are a simple 

way to restrict who can see what you are sharing, but even with them in place 

nothing is ever truly private online. 

5. Take time to have a read of the rules of conduct/community standards 

6. Be forgiving: The online world can be very different from the offline world so 

try to be understanding of others when they struggle with online 

communication 

7. Watch your tone: If you’re not careful, you could easily come across as rude, 

angry or sarcastic, even when that’s not your intention. 

8. Use emoticons - as appropriate: Emotion icons, such as smiley faces, can help 

clarify your tone or intention.  

9. Be generous and collaborative: Take the time to read and respond to other 

people’s posts, and provide encouragement and information when you can. 

10. Use good grammar and spelling 

11. Include media (pictures, videos, gifs): It is more eye-catching than plain text 

and it invites more engagements 

12. Make use of hashtags: Through the use of hashtags, the public can have a 

wider reach. 

13.  Use Royalty-free pictures in your posts or communications materials 

(pixabay.com, unsplash.com) 

 

- Don’ts  

1. Use coarse, rough or rude language: It’s off-putting and unprofessional  

2. Overuse caps: Many users interpret it as being yelled at or scold 
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3. Rely on first person: Using “I” when you talk in person is one thing, but when 

you do it too much online, it often comes across as self-centred, try using “we” 

or “you”. 

4. Flame: Presenting an informed opinion in a diplomatic way is acceptable; 

lashing out and forcing your preferences on others is not. 

5. Overuse abbreviations: Using too many abbreviations can be irritating, not to 

mention confusing. 

 
 

Tips and guidelines on how to create different posts for different target groups  

● How to reach parents: 

1. Acknowledge the difficulties of parenthood 

2. Win on price and effectiveness 

3. Though authenticity goes a long way, at the end of the day new parents care 

most about two critical factors when they shop: how much it costs and how 

well it works. 

4. Building community is key 

5. The early days of family life can be isolating, and many expecting and new 

parents turn to online communities to help. 

6. Know who you’re talking to 

7. Provide support over video 

8. Take advantage of texting 

9. Texting allows people to read and respond to messages on their own schedule, 

without the disruption of a voice call. 

10. Offer an Emotional Appeal 

 

● How to reach teachers: 

1. Define the personas you are trying to reach 

2. Know where they go online 

a. Make sure you understand where your audience is spending their time. 

You don’t want to spend all your effort on a social media platform your 

customers don’t care about. 

3. How-to Videos  

a. A how-to video that clearly and succinctly describes a great classroom 

activity is like gold to teachers. 

4. Make your content shareable 

a. Educators like to share what they see on social media with their peers.  

5. Consider the timing 
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a. Keep in mind that marketing to an educator in the summer, for the 

upcoming school year, may be too late. It’s best to build awareness of 

new products throughout the winter. This allows teachers to research 

and understand your product and be ready to purchase when they get 

their budgets in the summer. 

 

Useful tools  

Here is a list of tools you might find useful for creating an event or the theme of an upcoming 

workshops for either parents, the children or even your colleagues: 

● Mailchimp: creating and sending newsletters; creating landing pages for events; 

managing contact databases 

● Canva: simple, free, user-friendly graphic design software 

● Unsplash, Pixabay, Pexels: royalty-free images 

● Coolors: colour schemes generator 

● Flaticon: free vector icons 

● Freepik: free vectors, stock photos, PSD and icons 

● Hotemoji: emojis for your social media posts 

● Remove: to remove background from pictures 

 

Step 3: Identify potential supporters 

Having official project supporters who are willing to spread the word is an excellent, 

sustainable dissemination opportunity. ECEC staff together with leaders/heads School 

Teachers are the most valuable supporters as they are the ones to be educated, to educate 

others and to persuade school leaders to be part of the activities or initiatives of your 

kindergarten!  

It is crucial to develop an invitation letter that you will be able to use and modify, in order to 

invite your relevant stakeholders to the event or activity you are organising.  

First, you will need to ask yourselves “What do I expect from the invitees?”  

Before contacting someone to ask them to become a supporter of a project or attend an 

event, we must carefully think about what we are asking them to be involved in. ECEC staff, 

ECEC heads and leaders, and parents of pre-school children will be among the first ones to be 

involved, but other powerful Ambassadors might also include 

● Organisations active in the field of ECEC; 

● ICT and media experts, journalists and stakeholders; 

● Authorities; 

https://mailchimp.com/
https://www.canva.com/
https://unsplash.com/
https://pixabay.com/
https://pixabay.com/
https://www.pexels.com/
https://www.pexels.com/
https://coolors.co/
https://www.flaticon.com/home
https://www.freepik.com/
https://hotemoji.com/
https://www.remove.bg/upload
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● Members of NGOs/institutions. 

Hence, once you have identified to which target audience you are organizing this event, 

activity, fund-raising, online seminar etc., you will need to devise the appropriate invitation 

letter to be sent via email, in order to properly invite your attendees.  

Below you can find an example of an invitation letter that we used to inform the public about 

the EMBRACE project! 

Feel free to use the template and modify it to fit your needs and target audience.  

 

Dear [potential supporter – ECEC staff-leader], 

The EMBRACE team would like to invite you to participate in a free-training course formed by 

four modules by means of which the development of a qualified workforce that can confidently 

meet the needs of all children with intellectual disability wishing to attend nurseries and 

kindergarten is acquired. Being aware of this issue is crucial as High-quality early childhood 

education and care (ECEC) is recognized as a foundation for successful lifelong learning, 

bringing not only specific developmental benefits to children but also compensating, to a 

degree, for other factors relating to disadvantage (Frawley, 2014). 

The EMBRACE Erasmus+ European Project is a cooperation of 6 different organisations from 

5 different countries. The co-ordinator of the project is Bielskie Stowarzyszenie Artystyczne 

Teatr Grodzki (Poland), in collaboration with Emphasys Centre (Cyprus), Regional Directorate 

for Primary and Secondary Education of Attica (Greece), Kentro Merimnas Oikogeneias Kai 

Paidiou (Greece), Family and Childcare Center – branch in Skopje (The Republic of North 

Macedonia) and European Association of Service Providers for Persons with Disabilities 

(Belgium).  

One of the main aims of the project is to contribute to the enhancement of the quality of early 

childhood education and care and promote the inclusion of children with intellectual 

disabilities. 

You can visit the official website of the project at: https://project-embrace.eu/ in order to learn 

more about the project. 

Do you have any questions? Please do not hesitate to contact us, so that we can provide you 

with all the information you need. 

We are looking forward to meeting you! 

Kind regards, 

[name of the organisation] 

http://meldeproject.eu/
https://project-embrace.eu/
http://melde.iit.demokritos.gr/
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ANNEXES: 

ANNEX 1: FACTSHEETS  

 

 

 

 


